
 

Lesson Plan 
Program: BCA Semester: VI Course Code: BCA-603 Course Name: Ecommerce 

 
Course Objectives 
(CO1): To give knowledge of e-commerce with its technology, need, pros & cons, model, impacts, trade 

life cycle 
 

(CO2): To give knowledge of business models surrounding e-Commerce including marketing strategies. 
 

(CO3): To study the concept of Internet architecture and the concept of the process of electronic 

payment in e-commerce along with different technologies. 

(CO4): To understand knowledge of Legal issues and Regulatory policy and security aspects used in e- 

commerce and mobile commerce. 

(CO5): To study the concept of e-Commerce infrastructures and internet security. 
 

 
Session Duration: 60 minutes 

Participants:  BCA Sixth Semester Students 

Entry level knowledge and skills of students 

i. Basic Knowledge of Computer Network. 

Equipment required in Classroom/ Laboratory/ Workshop 

i. Projector 

ii. White Board 

Assessment Schemes 
 

S. No. Criteria 
Marks 
(100) 

1 CCSU End Term Examination 75 

2 Internal Evaluation Scheme 25 

2(a) Teacher Assessment (Continuous Evaluation) (Assignment & 
Attendance) 

25 

2(a)(i) Assignment -1  10 

2(a)(ii) Assignment -2  10 

2(a)(iii) Attendance (compulsory) 5 



 

Course Outcomes (starting with action-oriented observable and measurable verb) 

(CO1): Understand the concept of E-Commerce.      (Understand K(2)) 
 

(CO2): understand the concepts of Business-to-Business E-Commerce    (Understand K (2)). 
 

(CO3): Understand the concept Internet architecture and the process of electronic payment in e- 

commerce along with different technologies.       (Understand K (2)) 
 

(CO4): Learn about the Understand the Internet Architecture and Electronic Payment System. 

(Understand K(2)) 

(CO5): Able to undeístand the infíastíuctuíe and inteínet secuíity.    (Understand K (2)) 
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Text Books: 

1. David Whiteley, “ E-Commerce”, Tata McGraw Hill, 2000. 
2. Eframi Turban, Jae Lee, David King, K. Michale Chung, “Electronic Commerce”, Pearson 

Education, 2000 

 
 

Reference Books: 

1. E-Commerce: Fundamentals and Applications, 2007. 

2. E-Commerce & Application by Pandey , S.K. Kataria & Sons, 2013 


